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INTRODUCTION
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What collaborators have
stated about the campaign:

“Highlighting the work of each organization related
to COVID has been helpful. Learning from the
different specialties has also been beneficial.”

“A positive opportunity for our organization to
demonstrate commitment to advocacy on
behalf of nurses — also, the opportunity to
partner with the wider nursing community.”

“ The collaboration between the
nursing organlzatlons has been “The program assets have absolutely been useful!
effective In addressing the needs of Having the assets provided by ANA and the agency

o o : ” has been essential to the campaign's success. It is
the collective patlent communlty. great to have packaged content for social

(especially where we can add our own logos).”
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INTRODUCTION

Collective Goals

Increase COVID-19 Mobilize nurses to share Position the COVID Vaccine Break through the clutter and

vaccine adoption vaccine information with Facts for Nurses (CVF4N) misinformation about the
among vaccine- patients, particularly in campaign as the premier COVID-19 vaccine in social
hesitant nurses communities of color source for reliable COVID-19 marketing directed at nurses

vaccine information for nurses
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Timeline

Research + Discovery

Evaluation
Murse sessions and content audit

Determine attitudinal change
- T s
m content strategy

Campaign Educational Content Infographic and

Racism in Pregnancy
) el T B [ lala BBl
Resources for target audiences Murse-to-Murse Discussion Quide

Murse-to-Community
Healthcare and Breastfeeding

Chiscussion CSuide

Yaccine Booster
Infoermation

Thought Leadership

Content and visual development, review and
approval from AMA stakeholders

CVREN Original Story
Maintaining Safety Measures
After the Vaccine

CVFEN Original Story
Vaccine Hesitancy and Fertility

CVFEN Original Story
Leading the Pandemic +
Vaccine Response in Schools

Digital + Social Media Content Kickoff of Launch Social media Social media Social media Social media Social media
Maonthly email and social media content and social media carmpaign content content content content
visual development content

content

Webinar Discussions

Successful Strategies for

Culturally Respectfu
Debunking COMID Vaccines COVID Vaccine Confidence Conwversations about Vaccine Hesitancy coniD in Color
Identify opportunities to COMID-19 Vaccine gr.d_Freg“a“-:}'.-' in the Hispanic/Latinx COVID-19 Yaccination in the Workplace N
amplify campaign messages Myths (FNAA] Breactfeeding Population

(Hispanic Heritage Month)

i
MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER
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SUCCESS SNAPSHOT

Through a multi-channel communications strategy, prioritization was placed on key
digital platforms to elevate campaigh messages, shifting content to meet rapidly
evolving changes in COVID-19 vaccine information and addressing nurses’ concerns.

STRATEGIC PHILOSOPHY

Listen Educate @) Share Amplify
Use surveys, town hall Provide materials for nurses to Collaboratively provide key Exponentially increase
meetings, and other use in educating themselves, open-source resources with the reach of educational
mechanisms to actively their patients, and their nurses and organizations in materials related to the
Identify and rapidly communities on the COVID-19 user-friendly environment. vaccines. Build reach
address concerns from vaccines. Particular attention to and engagement across
the nursing community. addressing the needs of at-risk the nursing community.

communities.
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SUCCESS SNAPSHOT

Campaign Dashboard

GOAL RESULT STATUS

23 Confirmed Organizations including ANA and ANF
8 Nursing organizations for ethnic nurses Exceeded 144%
750,000 nurses combined reach

Build coalition of 16 nursing organizations with special focus on nurses of
color

2 Develop materials to be shared across organizations
3 Full Topic Webinars 9 Completed Webinars Exceeded 300%

3 Explainer Videos Completed

2 VAX Stars Nurse Videos

9 Q+A videos with ANA subject matter experts
12 Q+A videos with collaborator SMEs

5 Short Info and Q & A Videos Exceeded 500%

5 Infographics 5 Completed Infographics Completed 100%
Hold 10 town hall style meetings 11 Completed events Exceeded 110%
Reach 1,000,000 nurses nationally utilizing digital media tactics 4,600,000+ combined social media impressions Exceeded 459%

20+ citations related to CVF4N work in local, trade, and
national news outlets

4 Completed articles or blogs

2.78% organic social media engagement rate

Expand the volume of conversation across media platforms about
3 vaccine hesitancy among nurses and evidence-based COVID-19 vaccine
safety and efficacy

Completed

106,000+ website visitors

4 Drive 100,000 clicks to the campaign website (web visitors) 13% return visitors Exceeded 105%
160,000 website pageviews
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AUDIENCE SPOTLIGHT

Reaching BIPOC Nurses 35% of the

collaborating

organizations
One of the key goals of the COVID Vaccine represented

Facts for Nurses campaign was to reach 15 nurses of color
Black, Indigenous and People of Color
(BIPOC). To this end, 8 nursing

organizations - representing 36,500
members - joined the collaboration.

: COVID a color:
The campaign honored these Impactos en la comunidad latina
organizations by hosting COVID In

ORADORES

Color Conversations on how the ~0
pandemic affected their |
populations. Six out of the 11 town
hall events (55%) were focused on
diversity issues.

JUNE Celebration and Challenges
of AAPI Nurses in the
Age of COVID

5 de octubre de 2021 @ 8PM ET por Zoom

INSCRIBASE EN COVIDVACCINEFACTS4NURSES.ORG

COVIDVaccineFacts4N urses.org
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AUDIENCE SPOTLIGHT

Reaching BIPOC Nurses

Survey data from both April and August 2021

showed that there were only minor differences Vaccinated or do you plan to get vaccinated by race/ethnicity
in vaccination rates by race/ethnicity. 100% - — e
90%
80%
70%
Perceniage of \?accine Réeceived by Race (n=4,544) 60%
' ' ' ' ' ' ' ' 50% i 87.1% 90.7% 95.6%
40%
30%
20%
10%
0% - 1.0%
White (n=3,633) Hispanic/Latino (n=147) Black/African American Asian (n=320)
(n=280)

HNo Yes M Undecided MYes,in6 months Yes, in 1 year

August 18, 2021

Black or African American White or Caucasian

B No MBYes,1dose -MYes, 2dose Missing

May 18, 2021
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AUDIENCE SPOTLIGHT

Reaching BIPOC Nurses

The results of the initial program survey in
April 2021 were examined by race/ethnicity.
Nurses were asked what kinds of questions
and concerns they were hearing from

. . . Q. What types of questlons are you asked about vaccination?
patients. While there are some differences

within each category, the overall order of 5 Questlons Asked bv Race/ EthnlCltv 5
the topics was the same across ____1_2_0_*{;] ___________ ___________ ___________ ___________ ___________ ___________ ___________ ___________ ___________ _ R
race/ethnicity. 1000 | | '
...._8.@ ................................................................................
60.@

The campaign expressly using people and images
that were representative across races and
ethnicities. to provide information/answers that
were meaningful and relevant. Most campaign
assets were translated into Spanish and Tagalog.

37.3 392

pre emstlng repruductwe SIdE effects vaccine vaccine

.........................................................................
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ANA and collaborating organizations
developed a campaign communications
strategy, identifying universal themes that
would connect and resonate with nurses,
healthcare providers, and the larger
community.

These themes were validated and further
refined using a survey to determine which
areas most concerned the target audience
related to the COVID-19 vaccines. Three
overarching campaign topics were
selected based on survey results to ground
information and guide content.

14 2021 IMPACT REPORT

CAMPAIGN TOPIC:

Science Behind Vaccines

CAMPAIGN TOPIC:

Nurses for Vaccines
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Science Behind Vaccines

With the rise of misinformation about the
COVID-19 vaccines and the desire for
reliable sources, nurses sought accurate,
expert vaccine information for themselves
and their patients. Science Behind Vaccines
content was developed to address concerns
and dispel myths.

To combat the vaccine misinformation on social
media, a large majority of Science Behind Vaccines
content was shared through Facebook and Twitter.

é In my role as an Occupational Health Nurse, |

2021 IMPACT REPORT

oversee employees in 6 states. The COVID Vaccine
Facts for Nurses web site ensures that | have up-to-
date information on the pandemic and expert
perspectives about the safety, efficacy, and

importance of COVID-19 vaccines. "

- EILEEN MALONEY-WHITE, BSC, RN, LNC-CSP, COHN COHN(C),
CCWS, FACLNC
OCCUPATIONAL HEALTH NURSE
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CAMPAIGN TOPICS

Science Behind Vaccines

Priority Topics:

Side effects/allergic reactions of the vaccine

Pre-existing allergies

Vaccine and fertility, pregnancy, and breastfeeding

Vaccine immunity

é¢ The COVID vaccine debate has become a political
nightmare. Our patients deserve factual,
nonpolitical information to make an informed
decision. This site allows nurses or other
caregivers to find factual, up to date information

to help make those difficult choices. "’

- TAMMY CARUTHERS, ED.D, MSN, RN-BC
CLINIC ADMISSION COORDINATOR
FRONTIER BEHAVIORAL HEALTH PSYCHIATRIC SERVICES

COVID-19 VACCINES
Will the vaccine
affect my DNA?

P 0:01/0:50

Covid Facts for Nurses - Will the vaccine affect my DNA?

@) Like [J Comment &> Share

NAHN @nahnnursing - Aug 17

Will vaccines protect us against the #COVID19 Delta variant? Data says
yes. Learn more at covidvaccinefacts4nurses.org/?utm_source=Tw...

(Nann

~ COVID-19 VACCINES
ARE AT LEAST
90% EFFECTIVE

in protecting against hospitalizations

due to the (B.1.617.2).

aie . American Nurses Association
: 24 August - @
Do #COVID19 vaccines affect DNA? Discover how vaccines wor k

and protect us against infectious diseas...
See more

Follow

Oldest =

@ Kate Nea
= Thank you for sharing

Like - Reply - 15 w

urses Asso
B ©@ANANursingWorld

As COVID-19 and misinformation continues to spread,
debunk 7 of the latest myths at bit.ly/3kEdUIg
#COVIDFacts4Nurses

DEBUNKING 7 MYTHS ABOUT COVID-19

- Ilvermectin can treat and prevent COVID-19.

Ivermectin, an anti-parasitic drug often used to treat or
prevent parasites in animals and humans, is not approved
or authorized by the FDA for the prevention or treatment
of COVID-19.

PANA Qoo

6:07 PM - Nov 18, 2021 - Sprout Social

5 Likes
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Real Stories
From Real Nurses

Focus groups conducted with participating
nurse organizations leading up to the launch of
the CVF4N campaign clearly showed that
nurses were compelled by other nurses'
experiences. By sharing personal stores, nurses
were enabled and empowered to connect with
each other and their communities.

Authentic stories on Facebook and Linkedln were shared
to facilitate greater engagement between those telling
their stories and their online communities.

¢ | think it's challenging to go and speak to

2021 IMPACT REPORT

someone about getting [vaccinated] but
turning around in the next breath and say, "no,
| didn't get [the vaccine]." So just being able to
speak to concerns and share personal
experience made it much easier to talk about

and more receptive to receive.”

- NURSE PARTICIPANT,
RESEARCH AND DISCOVERY REPORT
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11 NAHN Retweeted

CAM pAI G N TO P I CS a Paule Joseph, PhD, CRNP, FAAN & @Dr _Paulevj - Oct 5

Thank you @nahnnursing for organizing such an important conversation for

our Latinx community. @NurseChicas @Adrianna_Nava @carli_zegers and
so many others.

@
R e a l o I I e s a Paule Joseph, PhD, CRNP, FAAN & @Dr Paulevj - Sep 27

Happening next week October 5th, 2021 8pm EST || Super excited to
be part of this panel COVID in Color: #Latinx Community Impacts. Join
us as we discuss how COVID-19 has impacted our community- 19
months later #HispanicHeritageMonth register here

From Real Nurses

COVID in Color:
Latinx Community Impacts

Priority Topics:

« How nurses talk to patients about getting vaccinated

« Understanding variants and their impact on day-to-day work

ri Nurses Association &
B ©@ANANursingWorld

& As a nurse, who is "fully vaccinated", it is important Everyone comes to making medical decisions in their
o o o own way and time, including taking the #COVID19
'l'.O Sha re my StOI‘y Of trepldatlon When I fl I‘St Iea rned vaccine?,liere’s one nurse’sgperspgctive on what the

vaccine gave back to her: a hug. bit.ly/2TVcsa8

of the vaccines with nurse colleagues. Should they
voice their fears or skepticism, | show them the _
#CVF4N website and steer them to the FAQs as A Y

well as the other valuable COVID-19 evidence-based but she was
resources. | challenge them to be informed vaccinated.

#COVIDFACTS4NURSES

And [after | was vaccinated] Ilgot to

consumers, no different than their patients, with vos o s ackat by e
the hope that they will follow the science. ” e et LA

- SHE”_A CALDWELL’ BSN’ RN’ CSN_NJ 10:01 AM - Jun 22, 2021 - Sprout Social

3 Retweets 11 Likes
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Nurses For Vaccines

American nurses work hard to provide their
colleagues, patients, and communities with
the resources needed to make informed
vaccination decisions. Highlighting the work
nurses within participating organizations and
the nursing network at large provided
inspiration and amplification for frontline
nurses to address vaccine hesitancy within
their communities.

Nurses For Vaccines content was primarily shared
on Twitter and Linkedln where there is space for
educated discourse on social issues.

2021 IMPACT REPORT

& School nurses are among the public health
nurses who are most vital to controlling
COVID-19, including our work in infection
control and vaccine rollout. I've started a
science first campaign here in lllinois, lead by
IASN, to promote and educate the public
about the importance of COVID-19 vaccines
and have seen an increase in the uptake in my
own community using COVID Vaccine Facts

for Nurses. ”

- GLORIA E. BARRERA, MSN, RN, PEL-CSN
PRESIDENT, INTL ASSOCIATION OF SCHOOL NURSES
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PN American Nurses Association + Follow =<--
il 361,556 followers
mo - ®

CAMPAIGN TOPICS

Do nurses have a moral obligation to accept a vaccine for a communicable

‘ disease, such as COVID-19? Hear from @AmericanNursesAssociation Senior
Policy Advisor Liz Stokes, JD, RN on the ethical requirements of nursing and
the dire state of the pandemic. https://bit.ly/3mOJLqg7

COVID VACCINE
64 i
As stated in the Code of Ethics for Nurses (ANA,
2015, p. 19), RNs have an ethical responsibility
to ‘'model the same health maintenance and
health promotion measures that they teach and
research...,’ which includes immunization against

p o [ ] T ( J ° vaccine-preventable diseases.
rlorlty oplcs. - Liz Stokes, JD, RN
iation Cente

« Vaccine equity including access and historical commemncs NI ——
atrocities that lead to hesitancy 000 s

Reactions
« Vaccines as a way to reconnect with community @@Q o @o%m@
& Like © Comment > Share <7 send

@ Add a comment... @ ]|

NAHN @nahnnursing - Aug 17
Is your state on track to help stop the spread of #COVID19 and new

variants? Get facts, resources, and more at
25 + covidvaccinefacts4nurses.org/?utm_source=Tw...
6" ° ° ° ° ) WHERE DOES YOUR STATE STAND? COVID VACCINE
| shared this site with my nursing students Social Content R HTe o
because It was so informative. The webinar on

Pieces OF FULLY VACCINATED
Vaccine Hesitancy using the Model of Inference
and the information therein was put to use
immediately in their population health clinicals.

NAHN

" 54
- JOAN M. CALEY, MS, RN, ARNP, PHCNS-BC, NEA-BC
Digital Ads
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Since the start of the CVF4N campaign,

there has bee farp rise In nurses
receiving the COVID-19 vaccine.

By arming nurses with the resources needed to make an
educated decision about getting vaccinated and sharing their
story and knowledge with patients and colleagues, the COVID

Vaccine Facts For Nurses campaign contributed to the larger
movement to stop the spread of COVID-19.
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Did you receive the COVID-19 vaccine?

100%
75%

50%

Nursgs are
Vvaccinated.

25%

0%

American Nurses Foundation American Nurses Foundation American Nurses Foundation
COVID-19 Vaccine Development Survey COVID Impact Survey Mental Health Survey, Sept 2021
Oct 2020 Jan 2021

HmYes, includes 1 or 2 doses m No
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Nurses think
COVID
vaccines are
safe and
effective.

80%

60%

40%

20%

0%

Nurse Confidence in Vaccine Safety and Effectiveness

0]

American Nurses Foundation American Nurses Foundation COVID Vaccine Facts for Nurses
COVID-19 Vaccine Development Survey COVID Impact Survey Survey, Aug 2021
Oct 2020 Jan 2021

B Confident = Not Confident
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Nurses are
comfortable
discussing
the vaccine.

50%

38%

25%

13%

0%

Comfort Levels of Nurses about Having COVID-19
Vaccine Conversations

American Nurses Foundation American Nurses Foundation COVID Vaccine Facts for Nurses
COVID-19 Vaccine Development Survey COVID Impact Survey Survey, Aug 2021
Oct 2020 Jan 2021

m Comfortable = Not Comfortable
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How do you feel about employers requiring
vaccination for continued employment?

75%

60%

Nurses have
mixed feelings
about vaccine
mandates.

45%

30%

0%

m In favor of requiring vaccination for all employees
In favor of requiring vaccination for public facing employees
Against requiring vaccination for employees

Source: COVID Vaccine Facts for Nurses Survey, Aug 2021
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CONCERN OCT 2020 JAN 2021 APRIL 2021 AUG 2]
Skeptical/unclear of clinical trials process (1) 75%
Skeptical/unclear of vaccine approval process (2) 70%
/ O 1& 2 combined 50% 49%
Co n ce r n s O n g o I n g Vaccine development too quick 55% 84%

questions about
the COVID-19

Side effects 95% 54%
va CCi n e* Info about vaccine 50%
Mistrust information about vaccine development 50% 42%
Immunity/how long vaccines protect 64% 58%
Boosters 56%
* Use for trending only, questions asked in different ways across surveys Protection against COVID-19 variants 50%

Data pulled from:

American Nurses Foundation COVID-19 Vaccine Development Survey, Oct 2020
American Nurses Foundation Innovation Survey, Oct 2020

American Nurses Foundation COVID Impact Survey, Jan 2021

COVID Vaccine Facts for Nurses Survey, April 2021

COVID Vaccine Facts for Nurses Survey, August 2021



COVID VACCINE
FACTS FOR 28

2021 IMPACT REPORT

Highest Performing Content

American Nurses Association + Follow <<- —_— covip vaceie
FACTS FO
361,556 followers ADDRESSING VACCINE HESITANCY NURSE:

1mo - ®

Do nurses have a moral obligation to accept a vaccine for a communicable
disease, such as COVID-19? Hear from @AmericanNursesAssociation Senior
Policy Advisor Liz Stokes, JD, RN on the ethical requirements of nursing and FACT  The spread of COVID-19 is threatening nurses and

the dire state of the pandemic. https://bit.ly/3m0OJLq7 patients across the U.S. Data from John Hopkins University
shows 2,000 Americans are dying each week, with nearly
99% of deaths being unvaccinated people.

ormioN - Getting vaccinated is an individual's choice.

COVID-19
Breakthrough Cases

(13

As stated in the Code of Ethics for Nurses (ANA,
2015, p. 19), RNs have an ethical responsibility

Addressing

to ‘model the same health maintenance and
health promotion measures that they teach and
research...,’ which includes immunization against

vaccine-preventable diseases.

- Liz Stokes, D, RN
Senior Policy Advisor, »
American Nurses Association Center £ ]
for Ethics and Human Rights

Moral Obligation =

2,790 engagements
2,167 clicks

American Nurses Association
21 October - @

Unvaccinated individuals, or those still
considering the vaccine, have many different
reasons for hesitancy. However, health experts

Vaccine Hesitancy
1,770 engagements

American Nurses Association
19 October - @

While reports of breakthrough cases of COVID-19

have risen, vaccines continue to prove vital in

protecting against hospitalization, serious illness,

1,384 engagements
984 clicks

L] L]
CovDcinaracsaturse r AN oo nses and scientific data point to vaccines as the key to . protecting 26,703 I m p reSS I O n s
stopping the spread of #COVID19 and returning 'I 258 I k
O®0 436 135 comments ° ° to normal. ’ C I C S
47,004 iImpressions

Q@2@.026e@

&) Like ) Comment (> Share 7 send

a Add a comment... @ <]

Vaccine Hesitancy
in the Workplace

WEBINAR SPEAKERS

185 comments 37 shares

O 161

o Like () Comment 2> Share

&
(&. Write a comment... © w6

Vaccine Hesitancy

26,066 impressions

American Nurses Association
10 November - @

COVID-19 boosters are rolling out to eligible
Americans across the nation, but what is a
booster and why do health experts say we need
them? Learn more at

L] 6 184 89 comments 42 shares

o> Like (D Comment > Share @)

View 25 previous comments Oldest ~

©® 98

(.Q& v Write a comment...

Includes paid social
boost

September22 . S00PM - &30P MCHN QANA _ frmopnes COVID-19 BOOSTER SHOT m
Whatisa
booster shot?

A COVID-19 booster shot is an additional dose
of vaccine given after the protection provided by
the original dose has begun to decrease over time.

COVID-19 Boosters

527 engagements
855 engagements ,
, - 440 clicks
653 clicks

»Ineed 23,488 impressions
tor shot? Y oot

Amunity against
eriod of time.

American Nurses Association
16 September - 3

Join us Sept. 22 at 3 p.m. EST for @AAOHN's
webinar, Vaccine Hesitancy in the Workplace,
where nursing experts discuss vaccination
programs for the working population and the
implications of vaccine hesitancy. Register now:

in the Workplace

zggx:g:gcts4Nurses #NursesforVaccines 40 . 070 I m p ress I O n S

L] 6;9 54 56 comments 11 shares

©® 08

(é‘ v Write a comment...

19 comments 17 shares

(D) Comment ~> Share
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In hindsight, what could have been done differently:

Used more time at the beginning of the program to add functionality and

sophistication to the microsite platform rather than focusing on speed of standing up
the system

Created a more detailed production schedule for the campaign deliverables
Decided on metrics, data, and reporting preferences at the start of the campaign

Written more specific expectations into the collaborator agreements
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Most proud of the...

Impact,
reach,
and results

stemming from true
collaboration — In message,
Images, dialog, and collegiality
— across 23 different nursing
and public health
organizations.

AMERICAN : .
ASSOCIATION AAO—' \ | MAONL
of CRITICAL-CARE \\_4
Nu RS E S of O Hea :h Nurses, Inc.

RESEARCH AND EDUCATION

< AORN

) PFPROMOTING THE HEALTH OF
WOMEN AND NEWBORNS

National
Association of
Neonatal
Nurses

@HN

National Association
of Hispanic Nurses

SNASN

National
Association of
School Nurses

&

National Association of
Pediatric Nurse Practitionerss«

NBNA

NATIONAL BLACK NURSES ASSOCIATION, INC.

/(AMERICAN NURSES
FOUNDATION

;9933
Sigma

AAAAAAAAAAAAAAAAAAAAAAAAA
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With the launch of COVID-19 vaccines at the start of
2021, nurses in America faced more COVID-19 cases
and deaths than anywhere else around the world.

CDC data (as of December 2021) shows nearly 78%
of eligible Americans have recelved at least one
vaccination shot, with nurse vaccinations

Increasing from 40% to 88% since the beginning of 400/ 880/
the COVID Vaccine Facts for Nurses campaign. 0O — 0
Additionally, early data from the CVF4N survey in Increase in Nurse Vaccinations
July 2020 told a promising story as Americans since the beginning of the
lined-up for booster shots and more than 67% of COVID Vaccine Facts for
nurse-parents plan to vaccinate their children (ages Nurses Campaign

5-1).

The COVID Vaccine Facts for Nurses campaign played a strong supporting role in moving the needle on nurse vaccination.
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COVID Vaccine Facts for Nurses: ANA SmartBrief Placements As of December 10, 2021
SmartBrief Content Performance by Story URL
Date Range: 01-01-20
Industry: Health C . . . . As of D ber 10. 2021
ANA COVID Vaccine Facts for Nurses: Detailed Paid Social Stats s of December 10,
. - - ANA Paid Social Tracking
MNote: CTR is calculated usin
Issue Date Publicati Campaign name Rundate Start Rundate End Platform
03/16/2021 ANA [Facebook] Covid Facts 4 Nurses 5/27/2021 6/5/2021|Facebook
03/17/2021 ANA [Facebook] Covid Facts 4 Nurses 5/27/2021 6/5/2021|Facebook
03/17/2021 ANA [Facebook] COVID Facts 4 Nurses - June 2021 6/14/2021 6/23/2021|Facebook
03/18/2021 ANA [Facebook] COVID Facts 4 Nurses - July 2021 7/20/2021 7/21/2021|Facebook
03/19/2021 ANA [Facebook] COVID Facts 4 Nurses - July 2021 7/20/2021 7/21/2021|Facebook
03/22/2021 ANA [Facebook]
. 03/23/2021 ANA [Facebook] COVID Vaccine Facts for Nurses: Summary Stats As of December 10, 2021
eta I e 03/24/2021 ANA [Facebook]
03/25/2021 ANA [Facebook] WEEKLY SUMMARY
e 03/26/2021 ANA [Facebook] Posts Impressions Clicks Engage
P r O ‘D- r a r a C k | n g 03/29/2021 ANA [Facebook] ORGANIC Social Posts Total Impressions Total Clicks Total % Click Engage Total % Engageul
I I I ‘ Facebook 3 433 8,805 1,298,104 33| 7,206 0.56% 22| 32,503 2.50%
O 03/30/2021 ANA [Facebook] Twitter 3 401 821 266,934 - | 6579 2.46% 3| 11,783|  a.41v
03/31/2021 ANA [Facebook] LinkedIN 3 13,291 1,124 149,503 17| 3,552 2.38% 18| 3461 2.32%]
[Facebook] Instagram - 162 - 102,575 3 474 0.46% - 1,106 1.08%]
Lollzle AL [Facebook] IG Stories - 46 - 11,036 - 23 0.21% - 32 0.29%]
. 04/02/2021 ANA 4ceboo Grand Total 9 14,333 10,750 1,828,152 53| 17,834 1.21 13 | 48,885 2.129
View Full Re port 04/05/2021 ANA [Facebook] E e remen s 0.98% 2.67%
Last week 527 740,625
04/06/2021 ANA [Facebook] :
04/07/2021 ANA [Facebook]
04,/08/2021 ANA [Facebook] PAID Social Impressions Clicks Click % Results Results %
Facebook Facebook 2,332,487
04/09/2021 ANA [ ] LinkedIN 167,993 104,214
04/12/2021 ANA [Facebook] Twitter 261,578 . 523
04/13/2021 ANA [Facebook] Grand Total 2,762,058 - 150,316
04/14/2021 ANA [Tw!tter] B ALL Social Media 4,590210 54,330 1.36% 199,201 11.49%
04/15/2021 ANA [Twitter] C
[Twitter] C{
04/16/2021 ANA : MICROSITE stats
04/19/2021 ANA [TWIHEI’] C Bounce Session Pages Per
[LinkedIn] Week Pageviews Users  New Visitors Return Visitors  Rate Duration  Session
[LinkedIn] ( Cumulative/Average | 157,859 106,272 | 106,459 13,622 66% 0:49 1.19
[LithdM] a Change from last week 44% 51% 55% 42% -9% -10% -1%
12/2 - 12/8 1,284 876 772 177 53% 1:11 1.21
Media # Placements Impressions Clicks Click thru Rate
ANA SmartBrief 172 34,569,035 38,652 0.11%
Media Citations 16 n/a



https://docs.google.com/spreadsheets/d/1jWJMYq-JmXBZZGgWTebymt0rwC-BN-Ur/edit?usp=sharing&ouid=105942212587877132442&rtpof=true&sd=true
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TECHNOLOGY

A”'tlme mobile trr\FFin hac hit CEOL vie Aacltnnm traffis [AN0 e talhlat traffis (404 Thara ic littla variatiam in

time users spenc
indicates that us:
featured resource

COVID VACCINE

oe FACTS FOR

Week
12/2-12/8
/25 -121
DEMOGRAPHICS
nhs -1/24 5
This week we
n/m-nhz 5
users ages 25 COVID VACCI
n/4-mf10 4 , 1
It's encouragi
10/21 - 10/27 2
12/2-12/8
10/14 -10/20 3
1n/25-12h
10/7 -10/13 4
nhe -n/24
9/30-10/6 3 WEBSITE METRICS: DECEMBER 2 - DECEMBER 8
nm-nn7
9/23 - 9/29 2 TOPLINE METRICS
9/16-9/22 4 /4 -11/10 The site has been live for just under 9 months (launched March 16). This week, key metrics, including
10/28 - 11/3 pageviews, users and new and returning visitors increased, possibly indicating a return to typical levels
9/9 -9/15 4 of site traffic following the Thanksgiving holiday. We also saw a slight decrease in bounce rate, meaning
10/21 - less visitors entered the site and left rather than continuing to view other pages (e.g., Resources, COVID
9/2-9/8 4 10/27 19 Survey).
8/26 - 9N 1 Week Pageviews Users New Visitors Return Bounce Session Pages Per
1014 - Visitors Rate Duration Session
8/19 - 8/25 1 10/20
12/2 -12/8 1284 876 772 177 53% m 121
8/12-8N8 2 10/7 -10/13
/25 -12/1 889 581 499 125 58% 119 126
8/5-8/Mm 4 -
/5-8 9/30 -10/6 n/is -n/24 1,529 1,057 935 209 54% 103 122
7/29 - 8/4 4 -
/29 - 8/ 9/23 - 9/29 nm-nhz 1731 1133 1,017 232 55% 105 126
Z
?g:;:ﬁ: 9/16 - 9/22 /4 -1/10 1,623 1,062 958 199 51% 112 127
Analyti
nalytics) 9f9 -9/15 10/28 - 11/3 1286 868 759 173 61% 0:57 125
9/2-9/8 10/21 -10/27 2,541 1815 1,636 307 62% 038 123
8/26 - 9/ 10/14 - 10/20 2,476 1720 1,594 245 59% 0:46 127
8119 _ 8/25 10/7 -10/13 1,813 1,165 1,000 260 57% 1.05 129
9/30 - 10/6 3172 2189 2,003 354 57% 1:01 124
8/12-8/18
9/23 -9/29 3318 2,434 2,220 392 62% 0:47 120
8/5-8/m
916 - 9/22 2,779 1848 161 429 53% 1:01 125
7/29 - 8/4
9f9 - 915 3181 2149 1,941 434 52% 1:09 124
Average
(Google 9/2-9/8 2510 1,727 1,496 388 54% 103 120
Analytics) 8/26 - 91 1,279 8,921 8,412 992 70% 0:29 115
8/19 - 8/25 12,534 10,033 9,482 1,000 69% 024 117
8/12-8/18 12,612 9,487 9,445 935 72% 031 117
8/5-8Mm 3,507 2,359 2,076 513 52% 1:.00 123
7/29 - 8/4 406 2,901 2,659 528 51% 1:09 120
Cumulative/Avera 157,859 106,272 106,459 13,622 66% 0:49 119
ge (Google
Analytics)



https://docs.google.com/document/d/1d_2ZezXR3MklHQDZ6X29BguR5x8jtzWHbL1SUF2hZUo/edit
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Reach/

Events Organization Lead Date . . Attendled
Count Registration
1 |Wehinar: Boosting Vaccine Confidence in Minority Populations ANA 1-Apr 9,560 4,229|
Vaccine Hesitancy Training Videos (helow) NAPNAP 24-Jun 2,965|
2 | Video 1: General COVID-19 immunization video (views) NAPNAP 2,048
3 | Video 2: Co-Admin and Catch Up (views) NAPNAP 526
4 | Video 3:Vaccine Hesitant Family (views) NAPNAP 211
5 | Video 4: Vaccine for kids who had COVID (views) NAPNAP 520
6 |Wehinar: Addressing Vaccine Misinformation in Nurses Sigma 29-Jun 1,128 519
7 |Workshop: Communication Skills: Engaging the Vaccine Hesitant CM Partners, ANA 2-Alg 400 100
8 |Workshop: Communication Skills: Engaging the Vaccine Hesitant CM Partners, ANA 16-Aug 475 150
a |Vaccine Mandates and the Nursing Code of Ethics ANA 30-Nov
| Total: Full Topic Webinars 11,573 9,123
|
1 |Explainer Videos: Will the vaccine affect my DNA? ANA
Att e n d a n C e 2 |Explainer Video: Can Vaccines Help Us Stay Ahead of #COVID19 Mutations? ANA
2 |Explainer Video: Do | need a vaccine if I've had COVID-197 ANA
at Eve ﬂtS 4 |VAX Stars ANA
5 |VAX Stars #2 AMNA
| Total: Short Videos
1 |COVID Vaccines and You: A Livestream Town Hall for Healthcare Providers OINA 20-Apr 500 500
2 |COVID Vaccines: What's in it for me (in Yiddish) teleconference OINA 9-May MA 2,500
32 |Debunking COVID-192 Vaccine Myths PMNAA 11-May 127 88
4 |Town Hall Meeting on COVID Vaccines and Pregnancy/Breastfeeding AHWONMN 27-May 1,242 367
5 |Men's Health Network: COVID-12 vaccine hesitancy in men (Men's Health Month) MHN 3-lun 741,923 741,983
COVID in Color Conversation: Celebration and Challenges of AAPI Nurses in the Age of COVID
. e ) AAPINA, NAINA, PNAA 5-Jun 220 50
6 |American, Pacific Islander Heritage Month)
7 |Twitter chat: Successful Strategies for COVID Vaccine Confidence in the Hispanic/Latinx Popiilstkdn 12-Jul 100
8 |Town Hall -Vaccines and children, preparing for a new school year MASN, APIC, NAPNAP 27-Jul 1,000
Eult_ur_'ally Res_pe::tful l_::nnversatmns a_h-:}ut COVID-19 Vaccination: Nurses Facilitating Informe TCNS 5-Aug oaE 119
a |Decision-Making by Diverse Community Members
10 |Vaccine Hesitancy in the Workplace AAOHN 22-Sep 286 242
11 |COVID in Color Conversation (Hispanic-Latino Heritage Month) MAHN 5-0Oct 326 70
| Total: Town Halls 746,849 745,9
Less Men's Health Network 4,866 3,966
TOTAL REACH 758,422 755,072
Less Men's Health 16,429 12,029
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‘ ‘ COVID VACCINE
My mom has terminal cancer, ﬁ\ﬁ.{‘ssrgg

but she was
vaccinated.

And [after | was vaccinated] I got to
see her and actually take the masks
off and give her a hug.

-Enna Legreid Dopp, Pharm.D. GPHQ ,(AMERICAN NURSES
Senior Director, Clinical Guidelines and Quality Improvement BOREDATION
Center on Medication Safety and Quality neFacts4Nurses.org

Benefits vs Risks
39 Assets

The CDC recommends to delay travel
until two weeks after your final dose.

COVID VACCINE
FACTS FOR

NUBSES /) &N"‘A ’(AMERICAN NURSES

FOUNDATION

COVID VACCINE
mﬂﬁs FOR
NURSES

of nurses are of nurses will get
vaccinated or plan to a COVID-19 booster
become vaccinated shot if recommended

85.5% @ 85%

COVIDVaccineFacts4Nurses.org ) #) AMERICAN NURSES
% ézN«zAu (FOUNDATION

Boosters
5 Assets

COVID-19 VACCINE RANA _ Pusrsmaess
POTENTIALSIDE EFFECTS

© Pain [at injection spot]
© Redness [at injection spot]
© Swelling [at injection spot]
© Lethargy
© Headache
© Brain Fog
© Muscle pain
© Chills
© Fever
COVID VACCINE
s FACTS FOR

COVIDVaccineFacts4Nurses.org

VACCINES

== WORLD CLASS ATHLETES

})ANA ’(AMERICAN NURSES

FOUNDATION

Effectiveness
25 Assets

“ COVID VACCINE
When we all NURSES
work together,

things happen quickly. It was a multinational,
multi-company/government effort that got
us to this point.

- Michele Stickel /) A N ’(AMER[CAN NURSES

Director of Marketing and Strategic Projects at FOUNDATION

National Association of Pediatric Nurse Practitioners COVIDVaccineFacts4Nurses.org

View Full Calendar Here

8 QUESTIONS ABOUT -
THE COVID-19 VACCINE ﬁ,ﬁ,’,s";%"g
AND BREASTFEEDING

" AWHONN #)ANA ~ ’(AMERICAN NURSES

FOUNDATION COVIDVaccineFacts4Nurses.oxrg

Fertility Issues
6 Assets

(14

With the highly contagious delta variant,

it's possible to have and spread COVID-19 even while
vaccinated. However, vaccines reduce the likelihood and
intensity of symptoms. That's why wearing face masks
is still so important, especially to protect unvaccinated

children. Masks reduce the chance of spreading the
virus — among the vaccinated and unvaccinated.

-Nisha Mathews
PhD, MSN, RN, Professor, San Jacinto College

COVIDVaccineFacts4Nurses.org

Immunity
17 Assets

Side Effects
10 Assets

Vaccine Development
20 Assets

Variants
8 Assets


https://documentcloud.adobe.com/link/review?uri=urn:aaid:scds:US:0c5a0fea-651a-4e41-a4da-f1d19b028fd1
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Facebook Twitter LinkedIn
34 Assets 24 Assets 15 Assets

RECOGNIZING FLU VS. %’;‘é‘;ﬁ;&ﬁ
ﬂﬁ% COVID-19 SYMPTOMS ¢
NURSEs

As stated in the Code of Ethics for Nurses (ANA,
2015, p. 19), RNs have an ethical responsibility

to ‘model the same health maintenance and
health promotion measures that they teach and
research...,’ which includes immunization against
vaccine-preventable diseases.

Cough
Fever or chills

Nearly 98% Of Blackfeet Nation's eligible population has been Fatigue

FULLY VACCINATED .
AG AI NST OOVI D-l 9 Sometimes nausea and diarrhea

- Liz Stokes, JD, RN
Chest Discomfort

Senior Policy Advisor,
American Nurses Association Center
for Ethics and Human Rights

New loss of taste or smell
Sore throat

Congestion or runny nose

COVIDVaccineFacts4Nurses.org () ANA ’(AMER\CAN NURSES Shortness of breath or difficulty breathing COVIDVaccineFacts4Nurses.org

SOURGE: NEC NEWS AMERICAMMURSES ASOCIATION FOUNDATION _— ——mm s m SOURCE: LIBRARY OF CONGRESS

COVIDVaccineFacts4Nurses.org

SOURCE: GEISINGER

COVID VACCINE
FACTS FOR
SES

COVID-19 BOOSTER SHOT

Whatis a More than
2 1.4
hooster shot? 790

A COVID-19 booster shot is an additional dose
of vaccine given after the protection provided by

the original dose has begun to decrease over time. Of pal‘e“t-“urses pla“ &P | . f “;l » ’ ‘3
to vaccinate their children -

COVID yagey
A INE ¥

FACTS 1
NURSES

against COVID-19. DT eciaate /

». |
COVIDVaccineFacts4Nurses.org 0 ANA /(AMEchN NURSES : : | B ,‘#) ANA ,(AMgRICAN NURSES
A N \ e

SOURCE: JOHNS HOPKINS MEDICINE FOUNDATION SOURCE: LIBRARY OF CONGI FOUNDATION

COVIDVaccineFacts4Nurses.org

SOURCE: ANF/ANA



https://documentcloud.adobe.com/link/review?uri=urn:aaid:scds:US:43964768-4d07-4998-a154-385f2f96c604
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Vaccine Hesitancy
in the Workplace

WEBINAR SPEAKERS

| @ i
A,-'l.r 5 P—
Stephanie T Weinsier Barbh Maxwell Jamesha R Ross
DNP, ANP-BC, MHA, RN, COHN-S, CCM, MBA, RN, COHN-S
COHN-S, FAAOHN CWCP, QRP, FAAOHN

H Free to attend on Zoom
jo'“ uson Central Time 2:00 PM - 3:30 PM

September 22 ceasterntime | 3:00 PM - 4:30 PM

Webinars
Vaccine Hesitancy Training Videos

1. General COVID-19 Immunization Videos

2. Co-Admin and Catch Up

3. Vaccine Hesitant Family

4. Vaccine for Kids who had COVID
6. Boosting Vaccine Confidence in Minority Populations
7.Addressing Vaccine Misinformation in Nurses
8. Communication Skills: Engaging the Vaccine Hesitant (2x)
9.Vaccine Mandates and the Nursing Code of Ethics

COVID-19 VACCINES

Will the vaccine

affect my DNA?

p 0:01/0:50

Short Videos
Explainer Videos
1. Will the vaccines affect my DNA?
2. Can vaccines help us stay ahead of #COVID-19
Mutations
3. Do | need a vaccine if I've had COVID-19?
4. VAX Stars Nurse Video #1
5. VAX Stars Nurse Video #2
Q+A videos with ANA subject matter experts
e 9videos in total
Q+A videos with collaborator SMEs
e 12 videos in total

Educational Events

1.

w

COVID Vaccines and You: A Livestream
Town Hall for Healthcare Providers
COVID Vaccines Teleconference:
What's in it for Me (in Yiddish)
Debunking COVID-19 Vaccine Myths
Town Hall Meeting on COVID Vaccines
and Pregnancy/Breastfeeding

Men's Health Network: COVID-19
Vaccine Hesitancy in Men (Men's
Health Month)

COVID in Color Conversation:
Celebration and Challenges of AAPI
Nurses in the Age of COVID (Asian-
American, Pacific Islander Heritage
Month)

7. Twitter Chat: Successful Strategies for
COVID Vaccine Confidence in the
Hispanic/Latinx Population

8. Town Hall - Vaccines and Children,
Preparing for a New School Year

9. Culturally Respectful Conversations
about COVID-19 Vaccination: Nurses
Facilitating Informed Decision-Making
by Diverse Community Members

10.Vaccine Hesitancy in the Workplace

11.COVID in Color Conversation (Hispanic-
Latino Heritage Month)
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6 QUESTIONS ABOUT
THE COVID-19 VACCINE
AND PREGNANCY

COVID-19 VACCINES

5 Infographics Nurses & Vaccine Confidence

1. Nurses & Vaccine Confidence

2.Pregnancy & Breastfeeding

3. Pregnancy & Fertility

4.Racism in Healthcare: A Brief History of Medical Atrocities on the Black Community
5.Vaccine Booster Information

19%

OF NURSES
trust that the
available COWID-19
vaccines are safe
and effective.

]

Yeg, the vaccine iz safe with
pregnancy, and there have been
nounexpected pregnancy issues or
complications due tothe vaccine,

you againgt an ine:
complications, s

ill due to COVID-19.

PO —

MORE 2 I OF

THAN NURSES

feel comfortable educating their Hio, wnrinsa neesdn an immmee
regponge without reproducing inside

RACISM IN HEALTHCARE:

severity of the vine or symptoms if

Africans received little to no

scientific racism, Crania

techniques were formedby

and coerces 600 Black men inte

A Brief Histﬂl’y patients about COVID-18 vaccines. your body and do not contain any live
of Med ica I expoged to the wirus, virug that censes COVID-19.
Atrocities on the i
Black CDI“I-“unity 1818 -1730 1839 1845 -1849 1932 8595

Sla i i feel comfortable recom-
BOURCE: DETROIT FREE FREEE W cra“m Raclsm a“d Mm T -

Trad B & ] Stud plan to receive mending the COVID-19 O

ade Americana ynecology uay a booster shot, OF NURSES vaccine to patients.
More than 15 million enslaved Considered the foundation of Modern childbirth surgical The U.5. intentionally misleads if recommended.®

1851

HelLa Cell
Lines

After passing due to cervidal
cancer, Henrietta Lacks’ cancer
cells were taken, without
permission, by medical
researchers.

medical treatment while
being transported to
American colonies.

2005

AIDS
Epikiemic

Black Americans are ten times
more likely than white
Emericans to have AIDS aftera
survey showed 10% of Black
Americans believed AIDS was
created to target them.

Americana ¢laimed that
Black individuals had smaller
skulls/brains than whites.

Flint's Water
Supply

Officials from Flint, Mich.,
intredude lead-poisoned water
to residents’ homes—more than
half of which are Black.

experimenting on enslaved
Black women —without
consent.

2016

RacialBiasin
Health Treatment

A survey found that half of white
medical students and residents
believed Elack and white
individuals to be biclogically
different.

being injected with syphilis to
document the disease when left
untreated.

COVID-19 Racial
Dispatrities

CDC data indidates Black
Americans are at a higher risk
than white Americans to be
exposed to and die from
COVID-19.

67%

5995 NURSES

ﬁgﬁrmugﬁﬁin EN are in favor of requiring
plan to vaccinate them COVID-19 vacc ination for

against COVID-18.

all workplace employeess.

4 4 dto reprasandsd wos obdoined ouring July 2051 for the Amencan Muses Associobian D0WID Wocoine Foobs for Nursas Sunee:

Explore the full results from the COVID Vaccine Facts for Nurses SBurvey at

covidvaccinefactsdnurses.org/covid-19-survey

Bcan here to find a location near you:

While not everyone experiences gide
i ow Do 1 Get a COVID-19 Vaccine

effects from the vaccine, potential
% 2 include: pain, redness,
g &t the injection site, fatigue,
headache, muscle ac] B,
and nauzes. If you have had severe
reactions to a vecoine, talk to your
hesltheare provider.

REMEMBER TO STAY SAFE

Remember to stay safe, follow CDG recommendations| Information
is contimueusly changing. For current information, refer to the GDG
webgite and talk with your healthoare provider:

‘) AWHONM #) ANA i?-'-l-
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Name of Source Topic Addressed Published Last Updated Category
Date
1) ANA COVID-19 Vaccine 2/7/2021 2/11/2021 e General
Vaccine Web Page Development;
Side Effects;
Effectiveness
2) ANA Immunize Immunity; 2/7/2021 2/11/2021 e General
Effectiveness;
Risks v. Benefits
3) ANA’s Official Position | Benefits v. Risks 2/7/2021 4/22/2021 e General
Statement
Immunizations
4) Ad Council: What the | Vaccine 2/7/2021 2/11/2021 e Patient
Black Community Development; Communities
Should Know About Side Effects
the COVID-19
Vaccines
5) Guiding Principles for | Vaccine 2/7/2021 4/22/2021 e Immunization
Nurses and the Development; Info
COVID-19 Vaccines Risks v. Benefits e Training &
Guidance
6) ANA Underscores Immunity 2/7/2021 2/11/2021 e General
Nurses’ Role In
Successful Mass
Vaccination
Campaigns
7) For Physicians & Vaccine 2/7/2021 2/11/2021 e FAQs
Nurses: Answers to Development;
COVID-19 Vaccination | Effectiveness;
Questions Side Effects
8) CDC CQOVID Data Immunity; 2/7/2021 2/11/2021 e General
Tracker - COVID-19 Effectiveness



https://docs.google.com/document/d/1IUJ--D7VOAMUuVeAlN6CDXhK_f4Zu_T3/edit
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